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FOR IMMEDIATE RELEASE

Truly Organic Apparel Debuts with Chemical-Free Spring 2008 Collection
NO-Impact Urban Apparel Line Offers Environmental Salvation One Flirty Blouse at a Time

SEATTLE, WA (October 9, 2007) -- Tenfold Organic Textiles - a modern day
pioneer in chemical-free fibers and textiles - proudly introduces Truly Organic
Apparel, the industry’s first truly organic and chemical-free contemporary
fashion line.
A cure for the common color, the entire Truly Organic line features NO-
impact plant-b ased dyes derived from some of natu
well as 100% certified organic cotton and fair trade practices from farm to garment.

The smart line will ship to stores in March 2008, adding an herbal tonic to the

spring/summer ‘08 season.

OWe are thrilled to pioneer a |ine that wild.l not only <c
l ook and styl e, but that is actually good for the epfbldnet a
Organic Textiles, the parent company f atilized natutalynethod fpadyingc Ap p a

fabric that has NO negative impact on the planet or its people 8 very, very few apparel manufacturers, organic or not,
canmakethis cl ai m. 0
A lesson in finely woven organic cotton (and a far cry from the nubbly oatmeal sacks of yesteryear), the subtly
urban Truly Organic collection kicks off with nine items for women in 48 skus and five pieces for men in 11 skus,
with retail prices ranging from $39-$ 79 f or wome$DBE9 tfoprs , wéEMAONno6s-$6Atf oshirmendd $°

Womends separates include the <cleverly

Blouses, the Think Tank, the Cap Sleeve Herbal T, and the Aura Tunic 0 all available in sizes
XS-XL & along with the Scooter Capri, the Smarty Pant and the Solar Short in sizes 4-1 4 . M
offerings range in size from S-XL and include the Better Button Up in both short and long-
sleeved versions, as well as the button-up Bicycle CowboyShi rt and t he Men g
An assortment of all-natural hues warm up the crisp debut collection, with colors
ranging from Madder Red, Indigo, Henna Green and Soot Black to Sun White, Light

Indigo, Bark Brown and Olive Green & and even an Indigo/Brown Stripe for *The edible pomegranate
fruit yields an ochre
yellow dye and the skins
as turmeric, onion, indigo and pomegranate* using a process thatfi unlike any other are rich in tannin, which
improves colorfastness.

sophisticated whimsy. All colors are derived completely from plant-based sources such
apparel company on the market today o uses no chemicals and produces NO

environmentally compromising effluent. In fact, the dye effluent from the method used by Truly Organic’s fabric

manufacturer, Aura Herbal Wear out of India, can even be used to irrigate agriculture, including food crops.
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0This is just the beginning of where wedd | i kfreet o go
dyes, organic fibers and fair trade practices, 6 added We
and the people who liveonit,tand we want to make sure it stays around fo

Headquartered in Seattle, WA, Tenfold Organic Textiles was founded in 2004 by textile artist Leah
Weinstein in her quest to find naturally dyed fabrics for her quilted art. Leah and her brother, Paul Weinstein,
formed Truly Organic Apparel in 2007 to bring naturally beautiful and chemical-free fair trade apparel to the
market through the use of 100% organic cotton and a proprietary assortment of no-impact dyes. For more
information, catalogs or images, editors may contact Holly Padove or Emily Frydendal at (805) 773-1000.
Retailers or consumers may contact Truly Organic Apparel at 4112 NE 1031 Place; Seattle, 98125; PH: (206) 930-

6713 or go to www.truly-organic.com.
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